Social Media
Style Guide

Introduction
This social media style guide serves as a reference for sharing content related to the 401(k) Tech
Collective. Within it, you can find information on crafting an appropriate voice for corporate social
media accounts, best practices for making your content accessible, and some example posts from
the WTIA social media accounts.

Audience

Voice

Most of the people who will be interested in 401(k) Tech
Collective content on social media will be decisionmakers at their companies. Keep in mind that the 401(k)
Tech Collective offerings primarily target CEOs, CFOs,
and individuals working in human resources (HR).

Strive for a voice that is informative but approachable.
In general, it’s better to use a positive and helpful voice in
social media language (i.e. ‘Our team is here to help solve
your 401(k) challenges!’). Remember that you are the expert
on 401(k) and that not everyone who reads your content
may know as much as you do about it.

Their companies often have an existing 401(k) plan and
support around 75 employees. However, startups looking
for a turnkey solution might also be a good fit for what
the 401(k) Tech Collective can offer.

You can serve as a subject-matter expert for your readers,
but make sure you aren’t using too much industry-specific
language as it can limit readers’ ability to understand your
content.
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Calls to Action
When possible, include a clear call-to-action (CTA) in social media posts.
You can encourage readers to reach out to your 401(k) team to ask
questions or get a quote or you can suggest they click on a link you’ve
included to learn more. Not every call to action needs to be directly tied
to making a conversion, and it can be a good idea to vary your CTAs to
see what gets the most traction on social media.

Hashtags
Hashtags are another good opportunity to try different strategies and
see what works best. In general, including three hashtags at the end of a
post on LinkedIn or Facebook is a pretty standard strategy. On Twitter, it’s
more commonplace to hashtag words within the main content			
(i.e. ‘Check out our #401k plans’).
Try to make sure that your hashtags are neither too broad nor too niche,
and don’t be afraid to reuse hashtags you see used on posts that do well in
your feed. In addition, it’s important that the hashtags are related to your
post content so that the right audience finds your posts. Some hashtags to
use as a jumping off point are:

#401k
#401kPlan
#RetirementBenefits
#RetirementPlanning
#RetirementSavings

Engagement
Make sure you’re checking in on any engagement on your social media
accounts after you post. This is not only a good way to get a sense for how
people are reacting to your content, but also a good way to boost your
posts in any social media algorithm. If you’re getting comments on your
posts, reply or react to them quickly and your post will be shown to even
more users on the social media platform.
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Inclusivity
Maintaining an inclusive presence on social media is important for any
post, and can take a variety of different forms. If you plan to attach
images to your posts (a good idea for boosting engagement), look for
images that don’t just feature white people, able-bodied people, etc.
Remember to use gender-neutral language
(i.e. postal worker versus mailman).

Accessibility
There are many different ways to ensure your social media is accessible to
anyone who may be looking at it. That said, there are two main points to
consider when writing the kind of social media content you’ll likely be
sharing related to the 401(k) Tech Collective.
First, use camel case hashtags. If you haven’t heard this term before, camel
case hashtags refers to writing hashtags where each individual word is
capitalized (ie, #RetirementPlanning instead of #retirementplanning).
This not only makes it easier for your audience to read, but also makes
it easier for screen readers to interpret the text for listeners.
In addition, when possible try to include descriptive captions and alternate
text for visual content. Alternative text is the text a screen reader will read
aloud for anyone who uses it and helps them understand your content
better. More on how to add alternate text and other nuances of social media
accessibility in this article from Hootsuite.
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Take a look at the WTIA social media accounts
and posts below for some inspiration
on how you can discuss 401(k) across your channels.

WTIA LinkedIn

401(k) Tech Collective Social Media Style Guide

WTIA Twitter

WTIA Facebook
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